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Examining Users' Intentions to Use Cryptocurrency in Tiirkiye

Celik Z., Aydn I, Yigenoglu K., Cesur A.

INTERNATIONAL JOURNAL OF ELECTRONIC FINANCE, vol.0, no.0, 2027 (Scopus)

An Empirical Study on Consumers' Intentions to Use and WOM Communication Intentions for
Product Deliveries by Drone
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The effect of service quality on brand love and brand equity
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INVESTIGATION OF THE RELATIONSHIP BETWEEN COVID-19 PANDEMIC AND CONSUMPTION
BEHAVIOR, NUTRITION HABITS, PHYSIOLOGICAL ACTIVITY AND COMPLEMENTARY MEDICINE
PRACTICES IN DIFFERENT AGE AND PROFESSION GROUPS

Takim K., Aydemir M. E., Aydin 1.
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XIIL

XIV.

XV.

XVL

XVIL

XVIIIL

XIX.

XXI

XXIIL.

XXIIL.

XXIV.

XXV.

CESUR A, YIGENOGLU K., AYDIN i, CELIK Z.
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ORIENTED APPROACH

Celik Z., Diilek B., Aydin I, Saydan R.

Bing61 Universitesi Sosyal Bilimler Enstitiisii Dergisi, no.24, pp.383-394, 2022 (Peer-Reviewed Journal)

A Bibliometric Analysis of Empirical Studies on Cryptocurrencies in the Time of COVID-19
YIGENOGLU K., CESUR A, CELIK Z., AYDIN 1.

Dicle Universitesi Sosyal Bilimler Enstitiisii Dergisi, 2022 (Peer-Reviewed Journal)

Hedonik Motivasyonun Drone ile Teslimata Yonelik Tutum Uzerindeki Etkisi: Agi1zdan Agiza iletisimin
Aracilik Rolii

Aydin 1.

isletme Akademisi Dergisi, vol.3, no.1, pp.34-45, 2022 (Peer-Reviewed Journal)
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Aydin 1.

Journal of Economics, Business & Political Studies, vol.9, no.1, pp.38-68, 2022 (Peer-Reviewed Journal)
Facebook'ta Verilen Reklamlarin, Reklam Giivenilirligi ve Bilgilendiriciligi Uzerindeki Etkisinin
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Kendir S. S., Aydin i, Karatas 1. A, Diilek B.

fzmir iktisat Dergisi, vol.37, no.1, pp.156-173, 2022 (Peer-Reviewed Journal)

Restoranlarda Robot Garsonlar Kullanmanin Tiiketicilerin Davranigsal Niyetlerine Etkisi

Celik Z., Aydin 1.

Cumbhuriyet Universitesi iktisadi ve Idari Bilimler Dergisi, vol.23, no.1, pp.317-336, 2022 (Peer-Reviewed Journal)
INVESTIGATION OF THE EFFECT OF ROBOT WAITER USAGE DESIRE ON WORD OF MOUTH
COMMUNICATION AND ROBOT WAITER USAGE ATTITUDE IN RESTAURANTS

Aydm 1.

Turkish Business Journal, vol.2, no.4, pp.93-105, 2021 (Peer-Reviewed Journal)

Niifuz Pazarlamasinda (Influencer Marketing) Niifuzluya Giivenin Marka Degeri, Marka Aski ve Satin
Alma Niyeti Uzerindeki Etkisinin Arastirilmasi

Aydm 1.

JOURNAL OF EMERGING ECONOMIES AND POLICY, vol.6, no.2, pp.213-225, 2021 (Peer-Reviewed Journal)
Bibliometric Analysis of Empirical Studies on the Subject of COVID-19 in Consumer Behaviour
Researches Between 2020-2021 with Visual Mapping Technique

AYDIN I, CELIK Z.

Turkish Journal of Marketing, vol.6, no.3, pp.161-174, 2021 (Peer-Reviewed Journal)

Facebook Reklamlarinin Satin Alma Niyeti ve Reklamin Ilgi Cekiciligine Yonelik Tutum Uzerindeki
Etkisinin Arastirilmasi

Kendir S. S., Aydm 1.

Yiiziincii Y1l Universitesi Sosyal Bilimler Enstitiisii Dergisi, vol.0, n0.53, pp.91-112, 2021 (Peer-Reviewed Journal)
Covid-19 Pandemi Déneminde Korku Ogesi Barindiran ve Viriisten Korunma TemaliReklamlarin Satin
Alma Niyeti ve Reklama Yénelik Tutum Uzerindeki Etkileri

Aydm 1.

Anemon Mus Alparslan Universitesi Sosyal Bilimler Dergisi, vol.9, no.4, pp.869-883, 2021 (Peer-Reviewed Journal)
KORKU OGESI BULUNDURAN REKLAMLARIN MARKAYA VE REKLAMIN GUVENILIRLIGINE YONELIK
TUTUM UZERINDEKI ETKISININ ARASTIRILMASI

Aydm 1.

Bingo1 Universitesi iktisadi ve Idari Bilimler Fakiiltesi Dergisi, vol.5, no.1, pp.277-304, 2021 (Peer-Reviewed
Journal)

The effect of product delivery with drones on consumers’ behavioural intentions in retailing
CELIK Z., AYDIN 1.
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Business and Management Studies: An International Journal, vol.9, no.4, pp.1422-1436, 2021 (Peer-Reviewed
Journal)

The Effect of Consumers Use of Smart Mirror As An Augmented Reality in Physical Store Shopping
on Behavioral Intention

CELIK Z., AYDIN 1.

isletme Arastirmalar1 Dergisi, vol.13, no.4, pp.3573-3585, 2021 (Peer-Reviewed Journal)

EFFECT OF SOCIAL MEDIA MARKETING ON E-WOM, BRAND LOYALTY, AND PURCHASE INTENT
Diilek B., Aydm 1.

BUSBED. BINGOL UNIVERSITY JOURNAL OF SOCIAL SCIENCES INSTITUTE, vol.10, no.20, pp.271-288, 2020 (Peer-
Reviewed Journal)

The Effects of Negative-Framed Antismoking Public Service Announcements Pertain to Health Risks
on High School Students

Aydm I, Yildirim 1.

Anadolu Universitesi Sosyal Bilimler Dergisi, vol.20, no.2, pp.29-44, 2020 (Peer-Reviewed Journal)
KARSILASTIRMALI REKLAMLARIN TOKETiCILERDE NEDEN OLDUGU TUTUM FARKLILIKLARININ
ARASTIRILMASI

Aydn 1.

Ekonomik ve Sosyal Arastirmalar Dergisi, vol.16, no.1, pp.233-255, 2020 (Peer-Reviewed Journal)
GENISLETILMIS PAZARLAMA PAZARLAMAYI NEDEN ZENGINLESTiRDi?

AYDIN 1.

Sosyal Bilimler Dergisi, vol.5, no.25, pp.348-352, 2018 (Peer-Reviewed Journal)

Dogrudan Karsilastirmal Reklamlarin Tiiketiciler Uzerindeki Etkilerinin Arastirilmasi

Aydm 1.

iktisadiyat, vol.1, no.1, pp.91-114, 2017 (Peer-Reviewed Journal)

Pazarlama Perspektifinden Karsilagtirmali Reklamlar

Aydm 1.

Anemon Mus Alparslan Universitesi Sosyal Bilimler Dergisi, vol.5, no.3, pp.899-921, 2017 (Peer-Reviewed Journal)
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Ulusal Siirdiiriilebilir Pazarlama Literatiiriiniin Bibliyometrik Analizi

Celik Z., Aydmn 1.

in: Isletmecilik Alanindaki Galismalarin Bibliyometrik Analizi (Muhasebe ve Finansman, Yénetim ve Organizasyon,
Uretim Yénetimi ve Pazarlama Boyutlariyla), Dursun KELES, Editor, Gazi Kitabevi, Ankara, pp.311-335, 2022
Mobil Pazarlama

Aydm 1, Celik Z.

in: Yeni Nesil Pazarlama Yaklagimlari, Aytug MERMER UZUMLU, Editor, Nobel Yaymevi, Ankara, pp.253-269, 2022
Noropazarlama-Tiiketicinin Beynindeki Sirlar1 Anlamak

Aydm 1, Celik Z.

in: Dijital Pazarlama-Yaklasim ve Uygulamalar, Emrah Sitki YILMAZ, Editor, Orion Akademi, Ankara, pp.278-299,
2022

insanlar: Taklit Eden Teknolojiler Baglaminda Pazarlama 5.0

Aydm 1.

in: ULUSAL VE KURESEL OLCEKTE TUM YONLERIYLE PAZARLAMA , Sahin Karabulut, Editor, Gazi Kitabevi, Ankara,
pp.27-46, 2022

Turizm Sektoriinde Saglik Pazarlamasi

Celik Z., Aydimn 1.

in: Turizm Sektdriinde Pazarlama Paradigmalari, Osman OZDEMIR, Editor, Gazi Kitabevi, Ankara, pp.5-19, 2021
Turizm Sektoriinde Mobil Pazarlama

Celik Z., Aydin 1.



in: Turizm Pazarlamasinda Dijital Déniisiim, 0ZDEMIR OSMAN, Editor, Gazi Kitabevi, Ankara, pp.105-118, 2021
VII. SOSYAL MEDYADA NUFUZ PAZARLAMASI
Aydin 1.
in: DIJITAL CAGDA PAZARLAMA ILETISiMi, Mermer Uziimlii,Aytug, Editor, NOBEL AKADEMIK YAYINCILIK EGITiM
DANISMANLIK TIC. LTD. STi., Ankara, pp.139-159, 2021
VIII. SAGLIK SEKTORUNDE PAZARLAMA

Aydm 1.
in: SEKTORLERDE STRATE]JIK PAZARLAMA, Apaydin,Fahri, Editor, NOBEL AKADEMIK YAYINCILIK EGIiTIM
DANISMANLIK TiC. LTD. STi,, Ankara, pp.75-101, 2021

IX. Hizmet Telafisi
Aydin 1.
in: MUSTERI SIKAYET YONETIMI, Apaydin,Fahri, Editor, NOBEL AKADEMIK YAYINCILIK EGITiM DANISMANLIK TiC.
LTD. STi,, Ankara, pp.209-228, 2020

X. Geleneksel ve Yeni Mecralar
Aydin 1.
in: Tiim Yénleriyle Biitiinlesik Pazarlama iletisimi, Mermer Uziimlii,Aytug, Editor, NOBEL AKADEMIK YAYINCILIK
EGITiM DANISMANLIK TiC. LTD. STi., Ankara, pp.107-124, 2020

Refereed Congress / Symposium Publications in Proceedings

I. Olumlu Belediye imajinin Segimlere Yénelik Tutum Uzerindeki Etkisi

Aydm I, Saydan R,, Celik Z.
3rd International Conference on Contemporary Academic Research, Konya, Turkey, 10 - 11 November 2024,
pp-358-361

II. Demografik Ozelliklere Goére Tiiketici Boykot Davranisinin incelenmesi
Celik Z., Saydan R., Aydin 1.
3rd International Conference on Contemporary Academic Research, Konya, Turkey, 10 - 11 November 2024,
pp.444-449

III. The Effect of Demographic Characteristics on the Effect of Nostalgia Advertising on Purchase
Intention
Saydan R,, Celik Z., Aydin 1.
4th International Conference on Engineering, Natural and Social Sciences, Konya, Turkey, 22 - 23 October 2024,
pp.404-409

IV. Cografi isaretli Uriinlere Yénelik Olumlu Fiyat Algisinin Satin Alma Tercihine Etkisi
Saydan R, Aydmn I, Celik Z.
4th International Conference on Engineering, Natural and Social Sciences, Konya, Turkey, 22 - 23 October 2024,
pp.428-431

V. SOSYAL MEDYA PAZARLAMASININ MARKA ASKI UZERINDEKI ETKisi
Unal A, Aydin 1.
3. BILSEL INTERNATIONAL ASPENDOS SCIENTIFIC RESEARCHES CONGRESS, Antalya, Turkey, 12 - 13 October
2024, pp.187-193

VI. KAR AMACI GUTMEYEN KURULUSLARDA SOSYAL MEDYA PAYLASIMLARINA GUVENIN EMPATI
UZERINDEKI ETKIiSi
Aydm 1., Unal A.
3. BILSEL INTERNATIONAL ASPENDOS SCIENTIFIC RESEARCHES CONGRESS, Antalya, Turkey, 12 - 13 October
2024, pp.179-186

VII. The Effect of Brand Mark on Word of Mouth Communication in the Football Industry
Aydm I, Saydan R,, Celik Z.
5th International Conference on Innovative Academic Studies, Konya, Turkey, 10 - 11 October 2024, pp.133-137
VIII. The Effect of Gender on the Effect of Perceived Service Quality on Repurchase Intention
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Celik Z., Saydan R., Aydin 1.

5th International Conference on Innovative Academic Studies, Konya, Turkey, 10 - 11 October 2024, pp.79-84
Bankalarin Sosyal Medya Reklamlarina Duyulan Giivenin Marka Cagrisimina Etkisi

Unal A, Aydin 1.

3rd International Conference on Scientific and Innovative Studies, Konya, Turkey, 11 - 12 September 2024, pp.143-
148

Hazir Giyim Sektériinde Marka Sadakatinin Satin Alma Niyeti Uzerindeki Etkisi

Aydin L, Unal A.

3rd International Conference on Scientific and Innovative Studies, Konya, Turkey, 11 - 12 September 2024, pp.138-
142

Investigating the Effect of Social Media Marketing on Word-of-Mouth Communication

Aydm I, Celik Z,, Saydan R.

EGE 10th International Conference on Social Sciences, Izmir, Turkey, 22 - 24 December 2023, vol.1, pp.1478-1483
The Effects of Brand Trust, Brand Love and Brand Loyalty on Word-of-Mouth Communication
Intention

Celik Z., Aydin i, Saydan R.

EGE 10th International Conference on Social Sciences, Izmir, Turkey, 22 - 24 December 2023, vol.1, pp.1484-1489
Marka Bagintisinin Algilanan Finansal Performans Uzerindeki Etkisi

Aydin 1, Saydan R.

3rd International Conference on Scientific and Academic Research, Konya, Turkey, 25 - 26 December 2023,
pp.632-634

The Mediating Role of Mental Well-Being in the Effect of Financial Well-Being on Shopping Well-
Being

Celik Z., Aydin 1.

2nd International Conference on Frontiers in Academic Research, Konya, Turkey, 4 - 05 December 2023, vol.1,
no.6, pp.68-72

The Mediating Role of Brand Image in the Effect of Social Media Marketing on Purchase Intention
Aydm 1, Celik Z.

2nd International Conference on Frontiers in Academic Research, Konya, Turkey, 4 - 05 December 2023, vol.1,
no.6, pp.223-227

Algilanan Kalitenin Satin Alma Niyeti Uzerindeki Etkisinde Agizdan Agiza iletisimin Diizenleyici Roli
Aydm 1., Unal A.

3rd International Conference on Innovative Academic Studies, Konya, Turkey, 26 - 28 September 2023, pp.656-660
Cevrim I¢i Yemek Siparis Sitelerindeki Restoran Puanlamalar: Uzerine Bir Calisma

Unal A, Aydin 1.

3rd International Conference on Innovative Academic Studies, Konya, Turkey, 26 - 28 September 2023, pp.561-564
Mutlulugun Online Aligveriste Alisveris ve Tekrar Satin Alma Niyeti Uzerindeki Etkisinde Algilanan
Aligveris Zevkinin Ilhmlastirici Roli

Celik Z., Aydimn 1.

4. International Istanbul Current Scientific Research Congress, istanbul, Turkey, 1 - 02 May 2023, pp.296-302
Marka Askinin Agizdan Agiza fletisim Uzerindeki Etkisinde Marka Sadakatinin Aracilik Roliiniin
incelenmesi

Aydm 1, Celik Z.

2nd International Conference on Scientific and Academic Research, Konya, Turkey, 14 - 16 March 2023, vol.1,
pp-168-173

Drone ile Teslimata Yonelik Algilanan Giivenin Kullanim Niyeti Uzerindeki Etkisinde Algilanan Risk ve
Agizdan Agiza iletisimin Aracilik Rollerinin Arastirilmasi

Aydm 1, Celik Z.

II. International Congress on Economics and Administrative Sciences ‘New Threats and Opportunities in Global
Politics and Economics’, Bingdl, Turkey, 19 - 20 March 2023, pp.200

MARKA GUVENININ; ALGILANAN KALITE, MARKA DEGERI VE SATIN ALMA NiYETI UZERINDEKI



ETKISININ ARASTIRILMASI
Aydin 1.
5. ULUSLARARASI iZMIR IKTISAT KONGRESI, izmir, Turkey, 25 - 26 February 2022, pp.165-176

XXIl. BRAND MANAGEMENT IN THE DIGITAL AGE
Diilek B., Aydm 1.
9th INTERNATIONAL CONFERENCE ON CULTURE AND CIVILIZATION, Toskent, Uzbekistan, 15 - 16 March 2021,
pp-60-68

XXII. Covid-19 Pandemisinin Pazarlama FaaliyetleriUzerindeki Etkileri
Aydm I, Diilek B.
AKDENIZZIRVESI3. ULUSLARARASI SOSYAL BIiLIMLER KONGRESI, Girne, Cyprus (Kktc), 17 - 18 October 2020,
pp45-54

XXIV. TELAFi PARADOKSU KAVRAMININ KURAMSAL CERCEVEDE INCELENMESI
Aydm I, Diilek B.
AKDENIZ ZIRVESI 3. ULUSLARARASI SOSYAL BiLIMLER KONGRES], Girne, Cyprus (Kktc), 17 - 18 October 2020,
pp-17

XXV. DOLAYLI KARSILASTIRMALI REKLAMLARIN REKLAMDAKI BILGILERE YONELIK TUTUM VE SATIN
ALMA NiYETi UZERINDEKI ETKILERININ ARASTIRILMASI
AYDIN 1.
ASEAD II. Uluslararasi Sosyal Bilimler Sempozyumu, Antalya, Turkey, 21 - 23 October 2017

XXVI. YESIL REKLAM VE TUKETICiLERIN YESiL REKLAMLARA YONELIiK TUTUMLARI
AYDIN 1.
ASEAD II. Uluslararasi Sosyal Bilimler Sempozyumu, Antalya, Turkey, 21 - 23 October 2017
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