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Celik Z., Aydin I, Yigenoglu K., Cesur A.

INTERNATIONAL JOURNAL OF ELECTRONIC MARKETING AND RETAILING, no.0, 2025 (Scopus)

Examining Users' Intentions to Use Cryptocurrency in Tiirkiye

Celik Z., Aydn I, Yigenoglu K., Cesur A.

INTERNATIONAL JOURNAL OF ELECTRONIC FINANCE, vol.0, no.0, 2025 (Scopus)

AGIZDAN AGIZA ILETISIMIN ALGILANAN FINANSAL PERFORMANS UZERINDEKI ETKiSINDE MARKA
DEGERI VE MARKA ASKININ DUZENLEYiCi ROLOUNUN INCELENMESI

Aydm 1., Unal A.

VAN YUZUNCU YIL UNIVERSITESI IKTiSADI VE IDARI BILIMLER FAKULTESI DERGISI, vol.8, no.16, pp.234-250,
2023 (Peer-Reviewed Journal)

Investigating the Effect of Relationships Among Studies in the Context of Research Methodology on
Predicting the Results of Hypotheses

Celik Z., Aydm 1, Diilek B., Saydan R.

Turkish Journal of Marketing, vol.8, no.4, pp.106-118, 2023 (Peer-Reviewed Journal)

Ziraat Katihm Bankas1’'nin Sosyal Medyada Verdigi Reklamlarin Giivenilirliginin Marka Degeri, Marka
Aski ve Marka Giiveni Uzerine Olan Etkisinin incelenmesi

Giines S., Aydin 1.

Econder International Academic Journal, vol.7, no.2, pp.121-135, 2023 (Peer-Reviewed Journal)

Drone ile Teslimata Yénelik Algilanan Giivenin Kullanim Niyeti Uzerindeki Etkisinde Algilanan Risk
Ve Agizdan Agiza iletisimin Aracilik Rollerinin Arastirilmasi

Aydm 1, Celik Z.

Equinox, Journal of Economics, Business & Political Studies, vol.10, no.1, pp.49-67, 2023 (Peer-Reviewed Journal)
INVESTIGATION OF THE RELATIONSHIP BETWEEN COVID-19 PANDEMIC AND CONSUMPTION
BEHAVIOR, NUTRITION HABITS, PHYSIOLOGICAL ACTIVITY AND COMPLEMENTARY MEDICINE
PRACTICES IN DIFFERENT AGE AND PROFESSION GROUPS

Takim K., Aydemir M. E., Aydin 1.

JOURNAL OF BASIC AND CLINICAL HEALTH SCIENCES, vol.7, no.1, pp.167-185, 2023 (ESCI)

A Bibliometric Analysis of Empirical Studies on Drone Delivery

CESUR A, YIGENOGLU K., AYDIN I, CELIK Z.

Yiiziincii Y1l Universitesi Sosyal Bilimler Enstitiisii Dergisi, no.58, pp.118-133, 2022 (Peer-Reviewed Journal)
METAVERSE: BIBLIOMETRIC ANALYSIS, A CONCEPTUAL MODEL PROPOSAL, AND A MARKETING-
ORIENTED APPROACH

Celik Z., Diilek B., Aydin I, Saydan R.

Bing61 Universitesi Sosyal Bilimler Enstitiisii Dergisi, no.24, pp.383-394, 2022 (Peer-Reviewed Journal)

A Bibliometric Analysis of Empirical Studies on Cryptocurrencies in the Time of COVID-19
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pp.27-46, 2022

Turizm Sektoriinde Saglhik Pazarlamasi
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Intention
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3rd International Conference on Scientific and Academic Research, Konya, Turkey, 25 - 26 December 2023,
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The Mediating Role of Mental Well-Being in the Effect of Financial Well-Being on Shopping Well-
Being

Celik Z., Aydin 1.

2nd International Conference on Frontiers in Academic Research, Konya, Turkey, 4 - 05 December 2023, vol.1,
no.6, pp.68-72

The Mediating Role of Brand Image in the Effect of Social Media Marketing on Purchase Intention
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3rd International Conference on Innovative Academic Studies, Konya, Turkey, 26 - 28 September 2023, pp.656-660
Cevrim I¢i Yemek Siparis Sitelerindeki Restoran Puanlamalar: Uzerine Bir Galigma

Unal A, Aydin 1.

3rd International Conference on Innovative Academic Studies, Konya, Turkey, 26 - 28 September 2023, pp.561-564
Mutlulugun Online Aligveriste Alisveris ve Tekrar Satin Alma Niyeti Uzerindeki Etkisinde Algilanan
Aligveris Zevkinin Ilmlastirici Roli

Celik Z., Aydmn 1.

4. International Istanbul Current Scientific Research Congress, istanbul, Turkey, 1 - 02 May 2023, pp.296-302
Marka Askinin Agizdan Agiza fletisim Uzerindeki Etkisinde Marka Sadakatinin Aracilik Roliiniin
incelenmesi

Aydm 1, Celik Z.

2nd International Conference on Scientific and Academic Research, Konya, Turkey, 14 - 16 March 2023, vol.1,
pp-168-173

Drone ile Teslimata Yonelik Algilanan Giivenin Kullanim Niyeti Uzerindeki Etkisinde Algilanan Risk ve
Agizdan Agiza iletisimin Aracilik Rollerinin Arastirilmasi

Aydm 1, Celik Z.

II. International Congress on Economics and Administrative Sciences ‘New Threats and Opportunities in Global
Politics and Economics’, Bingdl, Turkey, 19 - 20 March 2023, pp.200

MARKA GUVENININ; ALGILANAN KALITE, MARKA DEGERI VE SATIN ALMA NiYETI UZERINDEKI
ETKISININ ARASTIRILMASI
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5. ULUSLARARASI iZMIR IKTISAT KONGRESI, izmir, Turkey, 25 - 26 February 2022, pp.165-176

XII. BRAND MANAGEMENT IN THE DIGITAL AGE
Diilek B., Aydm 1.
9th INTERNATIONAL CONFERENCE ON CULTURE AND CIVILIZATION, Toskent, Uzbekistan, 15 - 16 March 2021,
pp-60-68

XIII. TELAFi PARADOKSU KAVRAMININ KURAMSAL CERGCEVEDE iNCELENMESI
Aydin i, Diilek B.
AKDENIZ ZIRVESI 3. ULUSLARARASI SOSYAL BiLIMLER KONGRES], Girne, Cyprus (Kktc), 17 - 18 October 2020,
pp-17

XIV. Covid-19 Pandemisinin Pazarlama FaaliyetleriUzerindeki Etkileri
Aydm I, Diilek B.
AKDENIZZIRVESI3. ULUSLARARASI SOSYAL BIiLIMLER KONGRESI, Girne, Cyprus (Kktc), 17 - 18 October 2020,
pp-45-54

XV. DOLAYLI KARSILASTIRMALI REKLAMLARIN REKLAMDAKI BILGILERE YONELIiK TUTUM VE SATIN
ALMA NiYETi UZERINDEKI ETKILERININ ARASTIRILMASI
AYDIN 1.
ASEAD II. Uluslararasi Sosyal Bilimler Sempozyumu, Antalya, Turkey, 21 - 23 October 2017

XVI. YESiL REKLAM VE TUKETICILERIN YESiL REKLAMLARA YONELIK TUTUMLARI
AYDIN 1.
ASEAD II. Uluslararasi Sosyal Bilimler Sempozyumu, Antalya, Turkey, 21 - 23 October 2017
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