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Ziibeyir Celik is an Associate Professor of Business Administration at Ercis Faculty of Business Administration, Van
Yiiziincii Y1l University. He holds a PhD in Marketing from Marmara University. His research interests include digital
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Education Information

Undergraduate, Istanbul University, Open And Distance Education Faculty, Sosyoloji B6liimii, Turkey 2019 - 2023
Doctorate, Marmara University, Institute Of Social Sciences, Department Of Business Administration, Turkey 2017 - 2021
Postgraduate, Eskisehir Osmangazi University, Sosyal Bilimler Enstitiisii, Isletme Anabilim Dali, Turkey 2014 - 2017
Undergraduate, Eskisehir Osmangazi University, Iktisadi-idari Bilimler Fak.,, isletme Béliimii, Turkey 2007 - 2011

Foreign Languages

English, B2 Upper Intermediate

Certificates, Courses and Trainings

Data Analysis, Jamovi ile Temel ve Ust Diizey Analizler Egitimi, Diger, 2024

Data Analysis, SmartPLS ile Temel ve Ust Diizey Analizler Egitimi, Diger, 2022

Data Analysis, AMOS ile Temel ve Ust Diizey Analizler Egitimi, Diger, 2022

Data Analysis, Veri Zarflama Analizi Egitimi , Diger, 2022

Data Analysis, GPower ile Gii¢ Analizi Egitimi, Diger, 2022

Data Analysis, UCINET ile Sosyal Ag Analizi Egitimi, Diger, 2022

Data Analysis, VOSviewer ile Uygulamal Bibliyometrik Analiz Egitimi, Diger, 2021

Data Analysis, Process Makro ile Aracy, Diizenleyici ve Kosullu Siire¢ Analizleri Egitimi, Diger, 2021
Data Analysis, SPSS ile Temel ve Ust Diizey Analizler Egitimi, Diger, 2019

Other, Arastirma Modeli Gelistirme Egitimi, Diger, 2018
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Dissertations

Doctorate, Tiiketicilerin Cevrimigi Bilgi Arama Siirecinde, Bilgi Edinme Araglarinin Satin Alma Niyetine Etkisi Ve Bir
Aragtirma, Marmara University, Institute Of Social Sciences, Department Of Business Administration, 2021
Postgraduate, Kisisel Motivasyon Faktérlerinin Olumsuz Elektronik Agizdan Agiza fletisim Uzerindeki Etkisi, Eskisehir
Osmangazi University, Sosyal Bilimler Enstitiisii, isletme Anabilim Dali, 2017

Research Areas

Social Sciences and Humanities, Management, Marketing

Academic Titles / Tasks

Associate Professor, Van Yiiziincii Yil University, Ercis isletme Fakiiltesi, Isletme Béliimii, 2023 - Continues
Assistant Professor, Van Yiiziincii Yil University, Ercis Isletme Fakiiltesi, Isletme Béliimii, 2022 - 2023
Research Assistant PhD, Van Yiiziincii Yil University, Ercis isletme Fakiiltesi, Isletme Béliimii, 2021 - 2022
Research Assistant, Van Yiiziincii Yil University, Ercis isletme Fakiiltesi, isletme Béliimii, 2016 - 2021

Academic and Administrative Experience

Head of Department, Van Yiiziincii Yil University, Ercis isletme Fakiiltesi, isletme Béliimii, 2023 - Continues

Fakiilte Kurulu Uyesi, Van Yiiziincii Yil University, Ercis Isletme Fakiiltesi, isletme Béliimii, 2023 - Continues

Head of Department, Van Yiiziincii Yil University, Ercis isletme Fakiiltesi, Isletme Béliimii, 2023 - Continues

Internship Committee Member, Van Yiiziincii Yil University, Ercis isletme Fakiiltesi, isletme Béliimii, 2022 - Continues
Mentorluk, Van Yiiziincii Yil University, Ercis Isletme Fakiiltesi, isletme Béliimii, 2022 - 2024

Burs Komisyonu Uyesi, Van Yiiziincii Yil University, Ercis Isletme Fakiiltesi, isletme Béliimii, 2022 - 2023
Adaptation/Exemption Committee Member, Van Yiiziincii Yil University, Ercis Isletme Fakiiltesi, isletme Béliimii, 2018 -
2023

Courses

Advanced Research in Marketing (Non-Thesis Master's Degree), Postgraduate, 2023 - 2024
Sales Management, Undergraduate, 2023 - 2024

Introduction to Marketing, Undergraduate, 2023 - 2024

Advanced Research in Marketing (Thesis Master's Degree), Postgraduate, 2023 - 2024
International Marketing, Undergraduate, 2023 - 2024, 2022 - 2023, 2021 - 2022
Marketing Management, Undergraduate, 2023 - 2024

Marketing Research (Thesis Master's Degree), Postgraduate, 2023 - 2024

Marketing Research (Non-Thesis Master's Degree), Postgraduate, 2023 - 2024

Public Relations, Undergraduate, 2022 - 2023

Production Management, Undergraduate, 2023 - 2024, 2022 - 2023, 2021 - 2022
Research Methods, Undergraduate, 2022 - 2023

Advising Theses

Celik Z., Investigating the Effect of Social Media on Women's Intentions to Undergo Plastic Surgery, Postgraduate,
A.HASDEMIR(Student), 2025



Celik Z., Investigation of Consumer Attitudes and Intentions Towards Virtual Dressing Room Applications, Postgraduate,
T.CAKMAK(Student), 2025

Celik Z., Investigating the Effect of Economic Sustainability on Firm Performance, Export Performance and Financial
Performance, Postgraduate, H.ISKENDER(Student), 2025

Celik Z., The Mediating Role of Green Product Attitude, Green Perceived Innovativeness and Green Perceived Value in the
Effect of Green Marketing on Electric Vehicle Purchase Intention, Postgraduate, S.0ZISIK(Student), 2024

Celik Z., Investigating the Factors Affecting Consumers' Behavioral Intentions towards Drone Food and Beverage
Delivery Service, Postgraduate, CDAGDALAN (Student), 2024

Jury Memberships

Post Graduate, Post Graduate, Van Yiiziincii Yil Universitesi, June, 2024

Post Graduate, Post Graduate, Van Yiiziincii Yil Universitesi, March, 2024
Post Graduate, Post Graduate, Van Yiiziincii Y1l Universitesi, September, 2023
Post Graduate, Post Graduate, Van Yiiziincii Y1l Universitesi, September, 2023
Post Graduate, Post Graduate, Van Yiiziincii Y1l Universitesi, September, 2023
Post Graduate, Post Graduate, Van Yiiziincii Y1l Universitesi, July, 2023

Post Graduate, Post Graduate, Van Yiiziincii Y1l Universitesi, July, 2023

Articles Published in Other Journals

I. Examining Users' Intentions to Use Cryptocurrency in Tiirkiye

Celik Z., Aydmn 1, Yigenoglu K., Cesur A.
INTERNATIONAL JOURNAL OF ELECTRONIC FINANCE, vol.0, no.0, 2027 (Scopus)

II. An Empirical Study on Consumers' Intentions to Use and WOM Communication Intentions for
Product Deliveries by Drone
Celik Z., Aydn 1, Yigenoglu K., Cesur A.
INTERNATIONAL JOURNAL OF ELECTRONIC MARKETING AND RETAILING, no.0, 2026 (Scopus)

III. Testing a Structural Model on Impulse Buying Tendency, Fear of COVID-19, Economic Anxiety,
Household Income and Quality of Life
Celik Z., Aysuna Tiirkyillmaz C., Uslu A.
INTERNATIONAL JOURNAL OF ELECTRONIC BUSINESS, vol.19, no.3, pp.235-254, 2024 (Scopus)

IV. A Study on Consumers' Intentions to Reuse Mobile Apparel Applications
Erdem §$., Giiloz G. E,, Celik Z.
Firat Universitesi Sosyal Bilimler Dergisi, vol.34, no.2, pp.907-918, 2024 (Peer-Reviewed Journal)

V. Examination of the Effect of Consumer Comments on E-Commerce Sites on Continuance Intention to
Online Shopping within the Scope of Social Exchange Theory
Habiboglu 0., Celik Z., Saglam M.
INTERNATIONAL JOURNAL OF ELECTRONIC BUSINESS, vol.19, no.2, pp.156-180, 2024 (Scopus)

VI. A Systematic Review of the Research Models of Brands Subject Doctoral Theses Published in 2020-
2023 at the YOK National Thesis Center
Celik Z., Saydan R.
Yiiziincii Y1l Universitesi Sosyal Bilimler Enstitiisii Dergisi, no.63, pp.72-88, 2024 (Peer-Reviewed Journal)

VII. Testing a Structural Model on Consumers' Fear of COVID-19, Death Anxiety, Mental Well-Being and
Online Shopping Attitudes with a Process Macro
Celik Z.
INTERNATIONAL JOURNAL OF ELECTRONIC MARKETING AND RETAILING, vol.15, no.1, pp.1-19, 2024 (Scopus)
VIII. Comparative Analysis of Bibliometric Data Sources of Empirical Studies in the Context of Traditional,

Digital and Phygital Marketing



IX.

XL

XIL

XIIL

XIV.

XV.

XVIL

XVIIL

XIX.

XXIIL

Celik Z., Ozdemir 0., Saglam M., Uslu A.

Marmara Universitesi iktisadi ve Idari Bilimler Dergisi, vol.45, no.2, pp.180-212, 2023 (Peer-Reviewed Journal)
The Effect of Happiness on Customers’ Repurchase Intentions in Online Shopping

Celik Z., Diilek B.

Uluslararasi Yonetim iktisat ve isletme Dergisi, vol.19, no.4, pp.862-882, 2023 (Peer-Reviewed Journal)
Investigating the Effect of Relationships Among Studies in the Context of Research Methodology on
Predicting the Results of Hypotheses

Celik Z., Aydin i, Diilek B., Saydan R.

Turkish Journal of Marketing, vol.8, no.4, pp.106-118, 2023 (Peer-Reviewed Journal)

Tiiketici Sinizmine Yénelik Kavramsal Bir Model Onerisi

CELIK Z., GUMUS C.

Balikesir Universitesi Sosyal Bilimler Enstitiisii Dergisi, vol.26, no.49, pp.171-183, 2023 (Peer-Reviewed Journal)
The Effect of Blog Contents on Online Purchase Intention and A Research

Celik Z., Uslu A.

Gazi Iktisat ve Isletme Dergisi, vol.9, no.2, pp.134-150, 2023 (Peer-Reviewed Journal)

Investigation of the Effect of Buyers' Relationships With Each Other on Their Opinions on the
Benefits of Smartphones By UCINET Social Network Analysis

Celik Z., Saglam M,, Uslu A.

Journal of research in business (online), vol.8, no.1, pp.191-206, 2023 (Peer-Reviewed Journal)

Bibliometric Analysis of Empirical Studies on Consumer Behavior in the Context of Seven Economic
Theories

Saglam M, Celik Z., Yigenoglu K.

Journal of Management, Marketing and Logistics (JMML), vol.10, no.1, pp.31-52, 2023 (Peer-Reviewed Journal)
Drone ile Teslimata Yénelik Algilanan Giivenin Kullanim Niyeti Uzerindeki Etkisinde Algilanan Risk ve
Agizdan Agiza iletisimin Aracilik Rollerinin Arastirilmasi

Aydm 1, Celik Z.

Equinox, Journal of Economics, Business & Political Studies, vol.10, no.1, pp.49-67, 2023 (Peer-Reviewed Journal)
The Mediating Role of the Need for Store Atmosphere in the Effect of Perceived Personal
Innovativeness on Intention to Reuse

Celik Z., Giiloz G. E.

isletme Akademisi Dergisi, vol.4, no.1, pp.113-124, 2023 (Peer-Reviewed Journal)

A Bibliometric Analysis of the Literature on the Origins of the Technology Acceptance Model (TAM)
and A Marketing-Sided Approach to TAM

CELIK Z,, USLU A.

ONERI, vol.18, no.59, pp.1-14, 2023 (Peer-Reviewed Journal)

Consumers' foresight for the digital Turkish lira: an empirical study

Aydm 1, Celik Z,, Yigenoglu K, Cesur A.

JOURNAL OF FINANCIAL SERVICES MARKETING, 2022 (ESCI)

DO THE OPINIONS OF VLOGGERS AND CELEBRITIES ADD A VALUE ON A BRAND?

Celik Z., Bayraktar A.

Journal of research in business (online), vol.7, no.2, pp.298-315, 2022 (Peer-Reviewed Journal)

A Bibliometric Analysis of Empirical Studies on Drone Delivery

CESUR A, YIGENOGLU K., AYDIN 1., CELIK Z.

Yiiziincii Y1l Universitesi Sosyal Bilimler Enstitiisii Dergisi, no.58, pp.118-133, 2022 (Peer-Reviewed Journal)
METAVERSE: BIBLIOMETRIC ANALYSIS, A CONCEPTUAL MODEL PROPOSAL, AND A MARKETING-
ORIENTED APPROACH

Celik Z., Diilek B., Aydin I., Saydan R.

Bing6l Universitesi Sosyal Bilimler Enstitiisii Dergisi, no.24, pp.383-394, 2022 (Peer-Reviewed Journal)

A Bibliometric Analysis of Empirical Studies on Cryptocurrencies in the Time of COVID-19
YIiGENOGLU K., CESUR A, CELIK Z., AYDIN i.

Dicle Universitesi Sosyal Bilimler Enstitiisii Dergisi, 2022 (Peer-Reviewed Journal)



XXIIL.

XXIV.

XXV.

XXVL

XXVIL

XXVIIL

XXIX.

XXXI.

XXXIL

XXXIIL

XXXIV.

XXXV.

Bir Diisiince Sistemi Olarak Pazarlama

CELIK Z.

Giincel Pazarlama Yaklasimlari ve Aragtirmalari Dergisi, vol.3, no.1, pp.64-75, 2022 (Peer-Reviewed Journal)
FACTORS AFFECTING POSITIVE WORD-OF-MOUTH COMMUNICATION INTENTION FOR DRONE-BASED
DELIVERY SERVICE IN RETAILING

DULEK B., CELIK Z.

Akademik Yaklasimlar Dergisi, vol.13, no.1, pp.40-55, 2022 (Peer-Reviewed Journal)

THE MODERATING ROLE OF INFLUENCER ATTRACTIVENESS IN THE EFFECT OF BRAND LOVE,
BRAND TRUST, BRAND AWARENESS AND BRAND IMAGE ON BRAND LOYALTY

CELIK Z.

Istanbul Ticaret Universitesi Sosyal Bilimler Dergisi, vol.21, no.43, pp.148-167, 2022 (Peer-Reviewed Journal)
INVESTIGATION OF CONSUMERS' INTENTIONS TO USE DIGITAL CURRENCY FOR SHOPPING

Celik Z., Diilek B.

Dicle Universitesi iktisadi ve Idari Bilimler Fakiiltesi Dergisi, vol.12, no.23, pp.284-303, 2022 (Peer-Reviewed
Journal)

A Conceptual Model Proposal for Consumers' Flow Experiences in the Online Information Search
Process

CELIK Z.

Journal of Academic Perspective on Social Studies, no.1, pp.66-76, 2022 (Peer-Reviewed Journal)

The Effect of Text, Image and Video-Based Product Review Presentation Formats on Online
Purchasing Intention

CELIK Z, KABAK A, USLU A.

Anadolu Universitesi Sosyal Bilimler Dergisi, vol.22, no.2, pp.489-516, 2022 (Peer-Reviewed Journal)
Restoranlarda Robot Garsonlar Kullanmanin Tiiketicilerin Davranigsal Niyetlerine Etkisi

Celik Z., Aydimn 1.

Cumbhuriyet Universitesi iktisadi ve Idari Bilimler Dergisi, vol.23, no.1, pp.317-336, 2022 (Peer-Reviewed Journal)
Bibliometric Analysis of Flow Theory from Past to Present with Visual Mapping Technique: A
Marketing-Sided Approach

CELIK Z,, USLU A.

ONERI, vol.17, no.57, pp.243-267, 2022 (Peer-Reviewed Journal)

Bibliometric Analysis of Empirical Studies on the Subject of COVID-19 in Consumer Behaviour
Researches Between 2020-2021 with Visual Mapping Technique

AYDIN 1, CELIK Z.

Turkish Journal of Marketing, vol.6, no.3, pp.161-174, 2021 (Peer-Reviewed Journal)

A FIELD STUDY FOR THE RELATIONSHIP BETWEEN STRATEGIC BRAND CONCEPTS AND BRAND
ARCHITECTURE STRATEGIES FROM THE POINT OF CONSUMER'S PERSPECTIVE

CELIK Z.

Erciyes Universitesi Iktisadi ve idari Bilimler Fakiiltesi Dergisi, vol.0, n0.60, pp.775-798, 2021 (Peer-Reviewed
Journal)

The effect of product delivery with drones on consumers’ behavioural intentions in retailing
CELIK Z., AYDIN 1.

Business and Management Studies: An International Journal, vol.9, no.4, pp.1422-1436, 2021 (Peer-Reviewed
Journal)

The Effect of Consumers Use of Smart Mirror As An Augmented Reality in Physical Store Shopping
on Behavioral Intention

CELIK Z., AYDIN 1.

isletme Arastirmalar1 Dergisi, vol.13, no.4, pp.3573-3585, 2021 (Peer-Reviewed Journal)
HAPPINESS-BEHAVIOR MODEL: THE EFFECT OF CONSUMERS' MENTAL WELL-BEING ON ONLINE
ACTUAL PURCHASING BEHAVIOR

CELIK Z., DULEK B.

Beykoz Akademi Dergisi, vol.8, no.1, pp.252-264, 2020 (Peer-Reviewed Journal)



XXXVI. Bir Orgiitsel Kiiltiir Olarak Pazarlamanin Kuramsal Cercevesi

CELIK Z.
Turkish Journal of Marketing, vol.5, no.1, pp.1-21, 2020 (Peer-Reviewed Journal)

XXXVII. The Effect of Web Site Content on User Acceptance of E-Retail
CELIK Z., ERDEM §.
Turkish Journal of Marketing, vol.3, no.2, pp.108-126, 2018 (Peer-Reviewed Journal)

XXXVIIL. Kigisel Motivasyon Faktorlerinin Olumsuz Elektronik Agizdan Agiza iletisim Yapma Niyeti Uzerindeki
Etkisi
Celik Z., Ozkara B. Y.
JOURNAL OF THE HUMAN AND SOCIAL SCIENCE RESEARCHES, vol.6, no.2, pp.1224-1246, 2017 (Peer-Reviewed

Journal)

Books & Book Chapters

I. Cevrim I¢i Bilgi Arama Siireci-Bilgi Teorisi, Teknoloji Kabul Modeli ve Akis Teorisi Esash Bir Bakis
Celik Z., Uslu A.
Nobel Yaymevi, Ankara, 2023
II. Sinik Tiiketici Davraniglari

Celik Z.
in: Tiiketici Davranislarinda Giincel Yaklasimlar, GUMUS$ CEMAL, Editor, Nobel Yaymevi, Ankara, pp.135-152, 2023

III. Dijital Bankacilik Hizmetlerinde Blokzincir Teknolojisinin Kullanilmasina Yénelik Kavramsal Bir
Model Onerisi
Celik Z.
in: Blokzincir Merkezli Giincel is Modelleri, BEYBUR MUSTAFA, Editor, Gazi Kitabevi, Ankara, pp.99-116, 2023

IV. Mobil Pazarlama
Aydm 1, Celik Z.
in: Yeni Nesil Pazarlama Yaklagimlari, MERMER UZUMLU AYTUG, Editor, Nobel Yaymnevi, Ankara, pp.253-269, 2022

V. Ulusal Siirdiiriilebilir Pazarlama Literatiiriiniin Bibliyometrik Analizi
Celik Z., Aydmn 1.
in: Isletmecilik Alanindaki Galismalarin Bibliyometrik Analizi (Muhasebe ve Finansman, Yénetim ve Organizasyon,
Uretim Yénetimi ve Pazarlama Boyutlariyla), KELES DURSUN, Editor, Gazi Kitabevi, Ankara, pp.311-335, 2022

VI. Noropazarlama-Tiiketicinin Beynindeki Sirlar1 Anlamak
Aydm 1, Celik Z.
in: Dijital Pazarlama-Yaklasim ve Uygulamalar, YILMAZ EMRAH SITK]I, Editor, Orion Akademi, Ankara, pp.278-299,
2022

VII. Turizm Sektoriinde Saglk Pazarlamasi
Celik Z., Aydmn 1.
in: Turizm Sektdriinde Pazarlama Paradigmalari, OZDEMIR OSMAN, Editor, Gazi Kitabevi, Ankara, pp.5-19, 2021
VIII. Turizm Sektériinde Mobil Pazarlama

Celik Z., Aydimn 1.
in: Turizm Pazarlamasinda Dijital Déniisiim, 0ZDEMIR OSMAN, Editor, Gazi Kitabevi, Ankara, pp.105-118, 2021

IX. Fijjital (Phygital) Pazarlama
Celik Z.
in: Dijitallesen Diinyada Pazarlama, SAGLAM MEHMET, Editor, Nobel Yaymevi, Ankara, pp.297-317, 2021

Refereed Congress / Symposium Publications in Proceedings

I. Pazarlama Profesérlerinin Yiiksek Ogretim Bilgi Sisteminde (YOKSIS) Yer Alan Anahtar Kelimelerinin

Sistematik Bir incelemesi



Celik Z., Saydan R.
3rd International Conference on Frontiers in Academic Research, Konya, Turkey, 15 - 16 June 2024, pp.957-962
II. Examining Employees’ Job Satisfaction and Life Satisfaction in the Context of the S-O-R Model
Celik Z., Saydan R., Kabak A.
3rd International Conference on Frontiers in Academic Research, Konya, Turkey, 15 - 16 June 2024, pp.500-508
IIl. The Mediating and Moderating Roles of Burnout on the Effect of Job Stress on Life Satisfaction of
Call Center Employees
Saydan R, Celik Z., Kabak A.
4th International Conference on Innovative Academic Studies, Konya, Turkey, 12 - 13 March 2024, pp.761-767
IV. The Mediating Role of Team Love in the Effect of Football Team Success on Fans' Behavioral
Intentions
Celik Z., Kabak A., Saydan R.
4th International Conference on Innovative Academic Studies, Konya, Turkey, 12 - 13 March 2024, pp.872-877
V. The Moderating Role of Mental Well-Being on the Effects of Shopping Well-Being and Shopping Ill-
Being on Life Satisfaction
Celik Z., Saydan R.
3rd International Conference on Scientific and Academic Research, Konya, Turkey, 25 - 26 December 2023, vol.1,
no.7, pp.6-9
VL. The Effects of Brand Association and Brand Relevance on Brand Equity
Celik Z., Saydan R.
3rd International Conference on Scientific and Academic Research, Konya, Turkey, 25 - 26 December 2023, vol.1,
no.7, pp.168-171
VII. The Effects of Brand Trust, Brand Love and Brand Loyalty on Word-Of-Mouth Communication
Intention
Celik Z., Aydm I, Saydan R.
EGE 10th International Conference on Social Sciences, Izmir, Turkey, 22 - 24 December 2023, vol.1, pp.1484-1489
VIII. Investigating the Effect of Social Media Marketing on Word of Mouth Communication
Aydm 1, Celik Z., Saydan R.
EGE 10th International Conference on Social Sciences, Izmir, Turkey, 22 - 24 December 2023, vol.1, pp.1478-1483
IX. The Mediating Role of Brand Image in the Effect of Social Media Marketing on Purchase Intention
Aydm 1, Celik Z.
2nd International Conference on Frontiers in Academic Research, Konya, Turkey, 4 - 05 December 2023, vol.1,
no.6, pp.223-227
X. The Mediating Role of Mental Well-Being in the Effect of Financial Well-Being on Shopping Well-
Being
Celik Z., Aydmn 1.
2nd International Conference on Frontiers in Academic Research, Konya, Turkey, 4 - 05 December 2023, vol.1,
no.6, pp.68-72
XI. Mutlulugun Online Aligveriste Alisveris ve Tekrar Satin Alma Niyeti Uzerindeki Etkisinde Algilanan
Aligveris Zevkinin Ilmlastirici Roli
Celik Z., Aydin 1.
4. International Istanbul Current Scientific Research Congress, istanbul, Turkey, 1 - 02 May 2023, pp.296-302
XI. Marka Askinin Agizdan Agiza iletisim Uzerindeki Etkisinde Marka Sadakatinin Aracilik Roliiniin
incelenmesi
Aydm 1, Celik Z.
2nd International Conference on Scientific and Academic Research, Konya, Turkey, 14 - 16 March 2023, vol.1,
pp-168-173
XIII. Drone ile Teslimata Yénelik Algilanan Giivenin Kullanim Niyeti Uzerindeki Etkisinde Algilanan Risk ve
Agizdan Agiza fletisimin Aracilik Rollerinin Arastirilmasi
Aydm 1, Celik Z.

II. International Congress on Economics and Administrative Sciences ‘New Threats and Opportunities in Global



XIV.

XV.

XVIL

XVIIL

XIX.

XX

Politics and Economics’, Bing6l, Turkey, 19 - 20 March 2023, pp.200

The Effect of Perceived Innovativeness of the Digital Turkish Lira on Intention to Use: The Mediating
Role of Attitude

Celik Z., Yigenoglu K.

2. International Hasankeyf Scientific Studies and Innovation Congress, Batman, Turkey, 25 - 26 June 2022, pp.346-
355

A Study on Consumers' Intentions to Reuse Mobile Apparel Applications

Giloz G. E,, Erdem §,, Celik Z.

39th EBES CONFERENCE - ROME, Rome, Italy, 6 - 08 April 2022, pp.73

The Mediating Role of Shopping Experience in the Effect of Consumers’ Mental Well-Being on
Shopping Enjoyment

Celik Z., Habiboglu 0., Béliikbas1 Y.

International Hazar Scientific Researches Conference -III, Baku, Azerbaijan, 7 - 09 January 2022, pp.125-133

The Effect of Vlog Contents on the Online Purchase Intention and A Research

Celik Z., Uslu A.

ISPEC 6th International Conference on Social Sciences &amp; Humanities, Siirt, Turkey, 16 - 18 May 2021, pp.1-18
Research of Consumers' Online Shopping Attitudes and Intentions, Based on Fear of Coronavirus
(Covid-19) and Death Anxiety

Habiboglu 0., Celik Z., Béliikbas1 Y.

3rd International Conference on Innovative Studies of Contemporary Sciences, Tokyo, Japan, 19 - 21 February
2021, pp.464-476

The Mediating Role of Death Anxiety on the Effect of Coronavirus (Covid-19) Fear on Attitude
Towards Online Store and Physical Store Shopping

Celik Z., Kabak A.

2nd International 5 Ocak Congress on Social Sciences and Humanities, Adana, Turkey, 3 - 05 January 2021, pp.372-
381

Tiiketicilerin Kripto Para Kullanim Niyeti ile iligkili Faktérlerin Belirlenmesine Yénelik Uygulamah
Bir Arastirma

Kabak A, Celik Z.

6th International GAP Social Sciences Congress, Sanlhurfa, Turkey, 4 - 06 December 2020, pp.239-252

Online Uriin incelemelerinde inceleme Sunum Formatlarinin Satin Alma Niyeti Uzerindeki Etkisine
Yonelik Uygulamali Bir Arastirma

Celik Z., Kabak A.

1st International Paland6ken Scientific Research Congress, Erzurum, Turkey, 24 - 25 November 2020, pp.278-290

Activities in Scientific Journals

Turkish Journal of Marketing Research (TUJOMR), Editor, 2021 - Continues
Turkish Business Journal, Assistant Editor/Section Editor, 2021 - 2022

Scientific Refereeing

Tiiketici ve Tiiketim Arastirmalar1 Dergisi, Other Indexed Journal, May 2024

International Journal of Business and Emerging Markets, Other Indexed Journal, May 2024
INTERNATIONAL JOURNAL OF ELECTRONIC CUSTOMER RELATIONSHIP MANAGEMENT, Other Indexed Journal, May

2024

Cumhuriyet Universitesi Iktisadi ve idari Bilimler Dergisi, Other Indexed Journal, April 2024

Selcuk Universitesi Sosyal Bilimler Meslek Yiiksekokulu Dergisi, Other Indexed Journal, January 2024

Marmara Universitesi iktisadi ve Idari Bilimler Dergisi, Other Indexed Journal, November 2023



Uluslararasi Yonetim iktisat ve Isletme Dergisi, Other Indexed Journal, November 2023
Journal of Metaverse, Other Indexed Journal, June 2023

Journal of research in business (online), Other Indexed Journal, April 2023

Dicle Akademi Dergisi, Other Indexed Journal, March 2023

JOURNAL OF RETAILING AND CONSUMER SERVICES, Journal Indexed in SSCI, March 2023
Bingol Universitesi iktisadi ve Idari Bilimler Fakiiltesi Dergisi (Online), Other Indexed Journal, February 2023
Giincel Pazarlama Yaklasimlari ve Arastirmalar: Dergisi, Other Indexed Journal, November 2022
JOURNAL OF RETAILING AND CONSUMER SERVICES, Journal Indexed in SSCI, September 2022
Journal of research in business (online), Other Indexed Journal, August 2022

Giimiishane Universitesi Sosyal Bilimler Dergisi, Other Indexed Journal, July 2022

Equinox Journal of Economics Business and Political Studies, Other Indexed Journal, June 2022
INTERNATIONAL JOURNAL OF CONSUMER STUDIES, Journal Indexed in SSCI, June 2022

Dicle Universitesi Sosyal Bilimler Enstitiisii Dergisi, Other Indexed Journal, April 2022
JOURNAL OF RETAILING AND CONSUMER SERVICES, Journal Indexed in SSCI, January 2022
Sosyal Bilimler Akademi Dergisi, Other Indexed Journal, September 2021

Cumhuriyet Universitesi iktisadi ve Idari Bilimler Dergisi, Other Indexed Journal, August 2021
Turkish Journal of Marketing, Other Indexed Journal, August 2021

Giincel Pazarlama Yaklasimlari ve Arastirmalar: Dergisi, Other Indexed Journal, July 2021
Business & Management Studies: An International Journal, Other Indexed Journal, June 2021
Giincel Pazarlama Yaklasimlari ve Aragtirmalar: Dergisi, Other Indexed Journal, June 2021
Turkish Journal of Marketing, Other Indexed Journal, May 2021
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Citation (Scopus): 4
H-Index (WoS): 2
H-Index (Scopus): 1
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Celik Z., Saglam M., Turkish Journal of Marketing Research (TUJOMR), Journal Publishing, 2021 - Continues
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